Pozitif bir 2022°nin ardindan, italyan tekstil makine endustrisi bu yila
iyimser bakiyor. 2023 yilinda, sekiériin en énemli ticaret fuar olan ITMA,
sekiz yilin ardindan, Milano’ya geri déniiyor. Bu italyan teknolojisinin
miikemmelligini vurgulamak ve tekstil endistrisinde yeni yatinmlian
tesvik etmek icin doért yilda bir gelen benzersiz bir firsat. ..

After a positive 2022, the ltalian textile machinery industry looks
with optimism fo the current year. In 2023, after eight years, ITMA,
the most important trade fair in the sector, returns to Milan. It is an
opportunity to highlight the excellence of ltalian technology and
stimulate new investments in the textile industry.

italyan tekstil makineleri
ureticileri ITMA 2023’te

Surdarilebilirlik ve dijitallesme,
Italyan teknolojisinin kazandiran ikilisi

Italian textile machinery
manufacturers at ITMA 2023

Sustainability and digitalization
a winning asset for ltalian technology

8-14 Haziran tarihlerinde Fiera Milano-Rho’da ya- Promoted by ACIMIT, the Association of Italian
piimast planianan énde gelen fekstil makineleri Textile Machinery Manufacturers, a press confe-
fuar ITMA'ya Italya’nin katilimini aciklamak igin rence was held on 15 March at Villa Frua (Stresa,
15 Mart“ta, Villa Frua’da (Stresa, italya), italyan ltaly) to unveil Italian participation in ITMA, the
Tekstil Makineleri imalatcilan Demegi ACIMIT'in leading textile machinery exhibition, scheduled
destekledigi bir basin toplantisi dUzenlendi. from 8 to 14 June at Fiera Milano - Rho.
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Alessandro Zucchi, President of ACIMIT, showed the pre-
liminary figures for 2022, during the event. According to
the figures, both Italian production and exports of textile
machinery increased by more than 10% compared to
the previous year. The production value exceeded 2.6
billion euro. Of this value, 87%, or around 2.3 billion euro,
was realized abroad. [talian exports went mainly to Asia
and Europe. Overall, the two areas-absorbed 79% of
foreign sales. China, Turkey, India and the United States
of America were the main destinations of Italian sales
abroad in 2022. Alessandro Zucchi: "The positive results
do not, however, cancel out the obstacles that compa-
nies still face in this period. The critfical issues following

ACIMIT Baskant Alessandro Zucchi
Alessandro Zucchi, President of ACIMIT
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ACIMIT Baskan! Alessandro Zucchi
etkinlik sirasinda sunulan 2022 énct
rakamlarna gére, italya’nin hem teks-
til makineleri Uretimi hem de ihracati
bir &nceki yila gére %10°dan fazla
artarken, Uretim degeri 2,6 milyar
avroyu astl. Bu degerin %87'si yani
yaklasik 2,3 milyar avroluk kismi yurt
disinda gerceklesti. italyan ihracat
agirlikh olarak Asya ve Avrupa’ya
gitti. Genel olarak, iki kita yabanci
satislarin %79 unu olustururken, Cin,
Tarkiye, Hindistan ve Amerika Birlesik

Roberto Luongo, ITA Genel Direkiori
Roberto Luongo, the General Director of ITA
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Devletleri, ifalya’nin yurtdisindaki
satislarinin ana destinasyonlar oldu.
Alessandro Zucchi, "Ancak olumiu
sonuclar, sirketlerin bu dénemde hala
karsilastiklan engelleri ortadan kaldir-
miyor. Covid-19 salginint izleyen kritik
sorunlar, devam eden Rusya-Ukrayna
intilafiyla daha da arttl, 2023 Un ilk
ceyregine ulashgimizda bile, ytksek
enflasyon, deger zincirlerinin isleyi-
sindeki kisittamalar ve enerji emtia
fiyatlarinin son yillarin ortalamasinin
Uzerinde olmasi gibi, is ve calisma or-
tamina yonelik elverissiz kosullar hala
mevcut. Ancak Ekonomi BUromuzun
hazirladigi tahminlerin yilin ikinci yari-
sinda ve 2024-26 déneminde iyilesme
gostermesi bize umut veriyor” dedi.

Basin toplantisi sirasinda, ACIMIT'in
italyan Ticaret Ajansi'nin (ITA) des-

the Covid-19 pandemic have been amplified by the on-
going Russian-Ukrainian conflict. Even in this early 2023,
unfavorable conditions to business still exist, such as high
inflation, constraints on the functioning of value chains,
and energy commodity prices above the average of
recent years. However, forecasts prepared by our Econo-
mic Office show an improvement in the second half of
the year and in the 2024-26 period, which gives us hope”.

With these forecasts, ITMA 2023, the leading trade fair
for the textile machinery industry, to be held in June

-in Milan, could be the driving force able to stimulate

investment in the textile sector, not only the Italian
one. Zucchi commented: “Our manufacturers are very
confident about next June's event. As shown by the
figures on the [talian presence af the event: almost
400 Italian exhibitors, about 36,000 square meters, with
an increase in the occupied surface area of over 20%
compared to the previous edition held in Barcelona.
30% of the fotal exhibition area at ITMA 2023 will be
taken up by ltalian machinery manufacturers *.




tegiyle italya’nin TMA’ya katilimini
tesvik etmek icin uygulamaya koy-
dugu cesitli girisimler duyuruldu. Bu
girisimlere dikkat ceken ITA Genel
Mudurt Roberto Luongo, “italyan
tekstil makine enduUstrisi, uluslararasi
pazarlardaki guclt projeksiyonu
nedeniyle Ulkemiz icin dnde gelen
Uretim sektdrlerinden birini temsil
ediyor. ITMA, yuksek katilimci sayisi
ve genellikle ¢cektigi on binlerce
ziyaretci nedeniyle italyan tekstil
makineleri endustrisi icin essiz bir
firsattir. Bu nedenle ITA olarak, ACI-
MIT’e uygun olarak, italyan tekstil
makineleri sektérant, onu farkli kilan
Uc unsurun (feknoloji, dijitallesme ve
surdurulebilirlik) gelistirilmesi yoluyla
tanitmayir amaclayan kapsamli bir
proje hazirladik. 25 farkl Ulkeden
en iyi 140 yabanci alici gelecek;
buna italya’da ve yurtdisinda
yogun ve yaygin bir iletisim kam-
panyasi eslik edecek ve sonucta
tUm bunlar ddnyanin her yerinden
sektoér profesyonellerinin etkinlikteki
varh@ini artirmaya énemli 6lctde
katkida bulunacak. Sardurtlebilir
teknolojiler ve dijitallesme strecle-
rine 6zel olarak odaklanarak, ITMA
2023'te italyan sirketlerinin sundugu
yeniliklere odaklanan cesitli egitim
etkinlikleri olacak. Bunun yaninda
ayrica italyan Tekstil Teknoloji Odul-
leri verilecek. italyan Tekstil Tekno-
lojisi Egitim Merkezlerinin faaliyet
gosterdigi veya kurulmakta oldugu
Ulkelerdeki tekstil Universitelerinden
en ¢cok hak kazanan 18 dgrenciye
oduller verilecek. Bu Ulkeler arasin-
da, Banglades, Hindistan, Mogolis-
tan, Pakistan, Peru ve Vietham yer
ahyor,” seklinde konustu.

Sosyal ve geleneksel kanallar araci-
Igiyla yapilan tanitim kampanyasi
da &zellikle dSnemliydi. ITMA 2023°e
yonelik ACIMIT iletisim faaliyetlerini
farkhlastiran kavram “GELECEGI SE-
KILLENDIRMEK” oldu. ACIMIT baskani,
“Italyan tekstil makineleri sektédril, son
ylllarda yenilik Uretmek ve artik ulus-
lararasi dUzeyde kabul gérmus ve
taninan bir teknolojik liderligi guclen-
dirmek icin ileriye nasil bakilacagini
bildigini gdsteriyor. Gelecegi sekillen-
dirmek, italyan Ureticilerin ttm tekstil
tedarik zincirinin gelisiminde nasil kilit
oyuncular oldugunu, tim sektérin

During the press conference, the various initiatives
that ACIMIT, with the support of - Italian Trade Agency
(ITA), has put in place to promote Italian participation
in ITMA were announced. Roberto Luongo, the Gene-
ral Director of ITA, stated: “The Italian textile machi-
nery industry represents one of the leading production
sectors for our country due to its strong projection on
international markets. Our textile fechnologies are
considered to be of a high-quality level, and for us at
ITA this represents an element of great pride and safis-
faction, which pushes us to support Italion companies
in an increasingly convinced and decisive manner,
through an effective collaboration, now consolidated
and tested, with ACIMIT. ITMA is a unique opportunity
for the Italian textile machinery industry, due to the
high number of exhibitors and the tens of thousands
of visitors it usually attracts. As ITA we have therefore
prepared, in accordance with ACIMIT, an extensive
project aimed at promoting the Italian textile machi-
nery sector through the enhancement of the three dri-
vers that distinguish it: fechnology, digitalization and
sustainability. We will have an incoming of 140 top
foreign buyers from 25 different Countries; this will be
accompanied by an infense and widespread com-
munication campaign in Italy and abroad that will sig-
nificantly contribute to increasing the presence at the
event of professional operators from all over the world.
There will be several training events, focusing mainly
on the innovations presented by Italian companies at
ITMA 2023, with a special focus on sustainable techno-
logies and digitization processes. And then there will
be the Italian Textile Technology Awards, organized by
ITA and ACIMIT. Prizes will be awarded to the 18 most
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proaktif dogasina taniklik eden ve
sektérin gelecedini mumkdn kilan
erdemli yollar &zetleyebilen bir
kavramdir. ITMA 2023°Un de ana te-
malar olan teknoloji, dijitallesme ve
surdurdlebilirlik olmak Uzere Uc sUtun
Uzerinden sekillenecek” dedi.

Teknolojik tekliflerinin daima yUksek
dlzeyde yenilikeilik ile karakterize
edildigi bir ticaret fuari olan ITMA'nIn
Milan edisyonunda, strdUrulebilirlik
ve dijitallesme ana tartisma konulari
olacak. Alessandro Zucchi, “Tekstil
tedarik zinciri, daha dusUk su, enerji
ve ham madde tuketimi yoluyla
Uretim maliyetlerinin dUstrllmesinin,
cevreye verilen dnemle birlestirildidi,
giderek daha rekabetci hale gelen
Uretim streclerine dogru ilerliyor.
Ayni derecede énemli olan, tekno-
loji tedarikcilerinin ve musterilerinin
giderek daha yapici ve verimli
calismasini saglayacak bir strec
olan sirketlerin devam eden dijital
doénustimudur,” dedi.

Surdurtlebilirlik ve dijitallesme konulu
konferansta ACIMIT Uyesi bes sirket
de sirket deneyimlerini aktararak
konustu: Flainox, Itema, Marzoli,
Salvade, Sperotto Rimar. Bu firmala-
rnn katkilar, ACIMIT'in sGrdUrUlebilirlik
ve dijitallesme alaninda birkac yildir
surdurdtgu projelerin, yani girisimin
OzU olarak Yesil Etiket ve ACIMIT
Digital Ready adli dijital sertifikayi
iceren SurdurUlebilir Teknolojiler pro-
jelerin gecerliligini vurguladi, Her iki
proje de talyan tekstil teknolojisinin
liderligini gelecekte de pekistirmek
icin stratejik &neme sahip iki alan-
da italyan imalatcilarnn baghhgini
ortaya koyuyor. Tekstil makinelerinin
- cevresel ve ekonomik performan-
“sini belgeleyen Yesil Etiket ile Uye
sirketler, strekli teknolojik iyilestirme
yoluyla makinelerinin CO2 emis-
yonlarini azaltmayi taahhut ediyor.
Digital Ready ile ise [talyan tekstil
makinelerinin Uretim ve yénetim
verileri yaninda musterinin fabrika-
sinda dijital olarak entegre olma
yeteneklerini standart hale getirmek
amaclaniyor. Alessandro Zucchi,
“Tekstillerin sekillendirmek istedigi-
miz geleceginin, strdUrllebilir ve
dijitallestiriimis bir teknolojik tedarikte
yattigina inaniyoruz,” dedii.
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deserving students from textile universities in those
Countries where Italian Textile Technology Training
Centers are active or are being set up: Bangladesh,
India, Mongolia, Pakistan, Peru and Vietnam”,

The promotional campaign through social and traditio-
nal channels was also particularly significant, The con-
cept that distinguishes ACIMIT communication activities
tfowards ITMA 2023 is SHAPING THE FUTURE. “The ltalian
textile machinery sector has shown in recent years that

it knows how to look ahead to push forward new innova-
tions and strengthen a technological leadership that is
now established and recognized internationally. Shaping
the future is a concept that aims to show how Italian
manufacturers are key players in the development of the
entire textile supply chain, able to outline virtuous paths
that testify to the proactive nature of the entire sector
and that enable the future of the sector to be shaped
through the three pillars, fechnology, digitalization, and
sustainability, which are also the key themes of ITMA
2023,” said the president of ACIMIT.

At the Milan edition of ITMA, a trade show that has
always been characterized by the high level of inno-
vation of its technological proposals, sustainability
and digitalization will be the main topics of discussion.
Alessandro Zucchi, “The textile supply chain is moving
tfowards increasingly competitive production proces-
ses, where the reduction of production costs, through
lower consumption of water, energy and raw mate-
rials, is combined with attention to the environment.
Equally important is the ongoing digital fransformation
of companies, a process that will enable technology
suppliers and their customers o operate more and
more constructively and efficiently”.

During the conference on the topic of sustainability and
digitalization, five ACIMIT member companies also spo-
ke, bringing their company experiences: Flainox, ltema,
Marzoli, Salvade, Sperotto Rimar. Their contributions high-
lighted the validity of the projects that ACIMIT has been
pursuing for some years now in the field of sustainability
and digitalization, namely the Sustainable Technologies
project, with the Green Label as the core of the initia-
five, and the digital certification called ACIMIT Digital
Ready. Both projects testify to the commitment of Italian
manufacturers in two areas of strategic significance to
consolidate the leadership of Italian textile technology
also in the future. With the Green Label, certifying the
environmental and economic performance of textile
machinery, member companies undertake to reduce
the CO2 emissions of their machines through constant
technological improvement. With Digital Ready, on the
other hand, the aim is to standardize the production and
management data of italian textile machines and their
ability to be digitally integrated at the customer’s plant.
Alessandro Zucchi concluded: “We believe that the fu-
ture of textiles that we want to shape lies in a sustainable
and digitized technological supply”.



